October 19, 2009
ANALYSIS  OF THE PUBLIC RELATIONS CURRICULUM WITHIN THE     IUPUI MASTER OF ARTS IN SPORTS JOURNALISM PROGRAM
I’d first like to thank you for allowing me to participate in this process. I’m going to focus on the area in which I have the most experience—public relations/communications.
In the fall of 2007 I taught a sports communications course in the graduate sports management program at Manhattanville College. As you might expect, I spent a great deal of time crafting the direction the course would take.
As I analyze the IUPUI program I’m convinced a course of this type is necessary if public relations/communications is going to be a vital part of the curriculum. I think the best way to give my opinion of how you should proceed is to outline the elements of my course for you.

Course Description
As in all fields of business, a sound communications strategy is as vital as ever in the sports industry. Whether it’s the sports communications practitioner or an executive needing to have a grasp of the communications process to operate effectively, understanding the discipline is a must.
This course will feature a comprehensive look at sports communications from many perspectives in a fun and interactive environment. There will be lectures, group discussions, challenging exercises and insightful speakers who work at the top level of the sports world. Ultimately, this course will provide students with an awareness of the profession, its role in the industry and an examination of the skills it takes to succeed.

Course Objectives
Upon successful completion of this course, students will be able to:

· Understand the role of communications in the sports industry.
· Comprehend the many roles of the sports communications practitioner and the career opportunities that exist.

· Recognize the relationship between the sports communications practitioner and the media and how the two co-exist.
· Understand the publicity process and the tools it takes to succeed, including the area of social networking.

· Understand crisis communications and how to problem-solve.

· Develop an understanding of the sports communications practitioner and his/her role as the good corporate citizen.

The Course
My course at Manhattanville lasted 15 weeks. Here is the week-by-week subject matter. There was a guest speaker each week addressing the particular subject at hand:
Week 1 – Intro to the Course/Open Discussion about Student Goals
Week 2– What is Communications/Public Relations?...a generic history of the profession, where it is now and where it’s going.
Week 3 – The Sports Landscape and the Sports Communications Practitioner…how the practitioner fits into the broader picture.
Week 4 – How to Deal with the Media…helpful hints on how to get the best results.
Week 5 – The Tools of Publicity…what it takes to be a successful publicist.
Week 6 – Publicity: Case Studies…examples, both good and bad.
Week 7 – Publicity and the Internet/Social Networking…opportunities to promote beyond traditional media.
Week 8 – Crisis Communications: Case Studies…examples of crises in sports.
Week 9 – Crisis Communications: Practical Exercise...students try to solve various sports crises.
Week 10 – Mock Press Conferences...students stage their own press conferences in order to understand the process.
Week 11 – Philanthropy as PR: Being the Good Corporate Citizen…how philanthropy and cause-related marketing can help the PR effort.
Week 12 – Discuss and Choose Individual Class Projects…students choose project based on any aspect of the class curriculum.
Week 13 – Practical Work on Individual Class Projects…students work with others in class to polish their projects.
Week 14 – Sports Career Fair…networking with a group of professionals, specifically discussing the subject of job search.
Week 15 – Course Review/Projects Due
It is my view that if a similar course is added to the curriculum, it would separate your program from most others. From what I’ve seen, a practical and realistic course such as I’ve outlined is very rare indeed.
