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Consuming Well for the Wealth of Communities 

from IUPUI to the World

Name: David Craig

Academic Department and School: Religious Studies, IU School of Liberal Arts, IUPUI
 
Campus phone: 274-3689

Campus email address: davcraig@iupui.edu

Theme Overview


For the 2009-2010 Common Theme project, I propose: “What Do We Want: Consuming Well for the Wealth of Communities from IUPUI to the World.”  I borrow this theme from Bill McKibben’s Deep Economy: The Wealth of Communities and the Durable Future (Holt, 2007).  Written with an eye to Adam Smith’s Wealth of Nations (1776), McKibben asks us to consider the directions we want to take our economy, society, environment and lives at a time of growing global interdependence and threat.


Two convictions animate this theme.  First, our wants matter.  In other words, scolding diatribes against consumer affluence and greed are unhelpful.  Arguments for a return to a time of simpler needs ignore how many people still lack satisfaction of their basic needs, both in the United States and around the world.  These arguments also discount the complexity of human needs for friendship, social belonging and cultural dynamism and our deep reliance on the things we buy to help us secure the makings and benefits of community today.  This campus discussion starts, then, with an exploration of the wants, desires and aspirations of IUPUI students, faculty, staff and administrators.  The aim is to move beyond the tendency of narrowly construing these wants as purely economic and satisfying them only as consumers.  A sustained conversation about the full range of our wants—economic, social, environmental and cultural—can help us find common ground around shared priorities.


Second, our nation cannot be our sole focus as citizens.  In an era of climate change, free trade agreements, mobile capital, economic migration and instant news, it is neither possible nor desirable to see our problems as something to solve on our own for our own benefit.  The idea of the “wealth of nations” focuses on each society independently.  On this way of thinking, the national good is served by economic growth, with the gains spread around as average income levels rise.  But these economic gains do not necessarily flow to everyone or build up the “wealth of communities.”  The wealth of communities includes the many goods that people have to share or create together.  The world’s resources, nature’s beauty, creative jobs, public spaces, local quirkiness, cultural diversity, scientific research, artistic achievement, historic preservation, democratic decision-making and vibrant traditions all require committed groups of people to sustain and appreciate them.  Investing in these natural, cultural and human resources takes joint efforts, but the results can be mutually enriching.  Such investments also appear more sustainable than our fossil fuel fired growth economy.  We should seek the wealth of communities locally and globally.  Given the cultural and institutional forces behind today’s consumer economy, we have to start locally to build the communal and organizational support to change our habits.  At the same time, with all of the wants and riches in the global community, we cannot cut ourselves off from other countries’ need for development or box ourselves in to provincialism.


Deliberating about how we will consume and what we want together requires a broader conversation than ordinary politics.  This conversation must be enriched by multiple disciplines; it must be localized in a place with its sights set on the larger world; and it must carry forward into business, nonprofits, health care, industry, agriculture, government, the arts and the many other work environments into which our IUPUI graduates matriculate.  In short, IUPUI is an ideal setting to conduct a year-long critical reflection, dialogue and action on how to build the wealth of communities from this campus to the world.

Interdisciplinary and Campus Interest


The theme of consuming well for the wealth of communities is interdisciplinary by necessity.  From the natural sciences we learn about the world’s complex systems, resource potential and ecological limits, while engineering expertise and Geographic Information Systems (GIS) technology help us apply this knowledge to a rapidly changing environment and resource base.  In psychology we find a growing body of literature documenting the discrepancy between rising levels of material prosperity and steady or decreasing levels of reported human happiness.


Any effort to retool our consumer economy must take seriously the fact that markets work and the lessons that economists teach about efficiency and incentives.  Because the U.S. is an entrepreneurial society, the challenges of creating business models to produce and sell the new technologies promised by alternative fuels, green buildings and less resource-intensive agriculture, industry and appliances call forth the best thinking in the Kelley School.  At the same time, proposals for rebuilding the wealth of communities will have to be implemented, at least in part, through law, public policy and nonprofit organizations, drawing students from the Law School, SPEA and the Center on Philanthropy into the mix.  Our students are not the only resources for charting and enacting the future, and student teachers from the School of Education can use some of their instructional time to invite schoolchildren to imagine the communities they want to inherit.


Turning to the more humanistic disciplines, from history and literature we learn of the development of consumer culture, dating well back in the 17th and 18th centuries.  Critical commentary on the effects of consumer trends on people’s lives come from sociology, philosophy, political theory and religious traditions.  Recently anthropology has seen ample research celebrating the power of consumers to reshape identities and practices through creative manipulation of the things we buy.  Because consumption is so highly symbolic and expressive, communications and the fine arts become provocative sites for dissecting and reflecting the mass representations of consumer culture, and the arts offer alternative forms of creative work and aesthetic fulfillment.  Film studies opens us up to the spate of recent documentaries that seek to visually narrow the gap separating consumers from the consequences of their purchases.


In addition to the theme’s interdisciplinary appeal, I know from teaching my course on “The Ethics of Consumption” (R386) that discussions in this area are engaging and imaginative.  Without fail, consumption is a topic that affects everyone.  Students offer up their observations, voice their concerns, defend their liberties and examine the habits and practices that drive our consumer economy and their participation in it.  To make the theme personal, events should enlist people in more than academic discussion and conversation.  Service learning projects, art contests, fashion shows, campus and community pilot projects, model legislation, business plans, museum exhibits and other student-centered learning activities will complement the lectures and panels on the decisions, duties and delights facing informed and responsible consumers today.  These campus discussions and activities address local, national and global issues (see calendar).

Common Theme Book


Bill McKibben’s Deep Economy: The Wealth of Communities and the Durable Future is a readable account of the history and results of the “growth economy.”  As he puts it, the modern world has been committed to the belief that “More” and “Better” work hand-in-hand.  In other words, producing “More” economic goods leads to “Better” lives.  This trust in economic growth to improve living standards and to secure the freedom of choice is the one collective belief that nearly all of us share.  So long as we can each go on our merry way consuming what I want, while contributing to the rising tide of prosperity for others, we have little reason to join together to debate and decide what we want together.


McKibben’s argument centers on three realities.  The first is the “old reality” of “an endless More.”  He backs the scientific data on the decline of planetary life systems with vivid illustrations drawn from his world travels.  While acknowledging the great gains made, notably by movements that have liberated slaves, women and other exploited groups from inherited social hierarchies, he canvasses the social scientific data suggesting that human happiness is unlikely to be significantly raised in affluent countries today by a heedless pursuit of more.


The focus, McKibben proposes, must shift toward two other realities: “the reality of what our world can provide, the reality of what we actually want.”  What kind of reality are these realities?  Like the old reality in which more is better, these realities are two-legged.  One leg is the best empirical evidence provided by scientific and economic analyses.  The other leg is the loose set of assumptions held in common as worldview.  The belief that more equals better is a product of the clear evidence of expanded material prosperity and political freedoms over the past few centuries, which is why we hold it with little effort or conscious affirmation.  Yet if this belief is starting to fail us, then we will have to hone our skills of democratic decision-making.  In exploring “the reality of what our world can provide,” we will have to deliberate about the kind of natural world we want to maintain.  In exploring “the reality of what we actually want,” we will have to do the (currently) unthinkable, which is to dethrone the authority of our own individual tastes and to try to agree on collective priorities that establish limits within which we may choose to consume.  Working out these new realities is a process, one that is inherently democratic because deliberating together about limits is the only way to preserve the gains of our political and other freedoms while facing up to new realities of our world.  That, in a nutshell, is McKibben’s argument and invitation to critical reflection, dialogue and action in this book.

Calendar of Events

This Common Theme is rife with possibilities for campus and community events.  Here follows a sampling of events to indicate the theme’s interdisciplinary breadth, its communal significance and its potential for student-centered activities that inspire creativity and experimentation.

Fall Semester 2009

Summer/August

“What Do I Want out of IUPUI”: The theme would kick off by asking new students what they want out of their university experience at IUPUI.  The sessions will have their predictable answers—“I want to transfer,” “I want a job,” etc.  Pointed Socratic questioning by faculty or discussion leaders can help students think, maybe for the first time, beyond the desire to climb the social and economic ladders to that prestigious university or plum job.  The point of these sessions is not to focus on getting “out of IUPUI,” but on deciding how to move “out beyond” IUPUI, making the education gained here worthwhile in building the wealth of communities, locally, nationally and globally.  Sessions organized by Student Life.

“Follow the Money: Documenting Consumer Choice”: Throughout the year, there will be a film series on Hollywood movies and independent documentaries that depict and explore the long reach of consumer buying and the consequences for distant people’s communities, environments and lives: e.g., “Blood Diamond” (2006), “Darwin’s Nightmare” (2004), “The Price of Sugar” (2007), “Black Gold” (2007), “The Take” (2004).  Films will be screened and discussed by student and/or faculty panels, addressing their economic, political and cultural issues, as well as their cinematographic and artistic merits and demerits.  Series will culminate in the spring with video shorts produced by students on our local economies and the quest for communities of wealth here in Indiana.  Possible sponsors: Film Studies or Film Studies Club.

September

“From Field to Table”: The fall harvest is a great time to take stock of our connections to—and disconnections from—Indiana farmers.  One of Bill McKibben’s themes is “local economies.”  While recognizing our global interdependence and the benefits of trade, he proposes building more self-sufficient economies in local areas.  One route is reconnecting with local growers.  A series of events will: 1) sponsor an early fall fair for representatives from community-supported agriculture and farmers’ markets to purvey goods and invite new subscribers for their services, 2) host a workshop on building and starting a compost pile, 3) invite students from SPEA and the Business School to learn about confined animal feedlot operations to draft model legislation and alternative business models to improve animal husbandry and public and environmental health.

“A Consumer Revolution to ‘Get In’”: Martin Luther King, Jr. observed that the Civil Rights struggle was “a revolution to ‘get in” rather than overthrow.”  In addressing poverty, he added, “People have to be made consumers by one method or the other.”  This affirmation of the liberating power of consumption is essential to any discussion of consuming well for the wealth of communities.  In Madame C.J. Walker, Indianapolis has a remarkable story of an entrepreneur who contributed to the wealth of her community economically and aesthetically.  Not only was she a successful businesswoman, but she also produced a commodity that celebrated the beauty of African-American women.  In two events, 1) a panel of IUPUI faculty and local experts brings her story to a new generation of students, with a follow-up event later in the semester in which 2) students present research on other consumer revolutions that materially improved the standing and opportunities of excluded groups and immigrant communities in this consumer nation.

“A Healthy Diversity”: Ethnic foods are famously delicious, if sometimes unhealthy.  Other countries, however, generally have lower levels of obesity and food-related health ailments than in the U.S.  Events will explore healthy living through eating well, with the goal of teaching better models of eating in which variety trumps quantity.  1) Students from the Department of Nutrition and Dietetics can run a series of health-conscious ethnic cook offs, with the prize-winning recipes collected as a web-accessible book.  2) Prof. Johnny Flynn (Religious Studies) will be invited to run an event on indigenous crops and their place in Native American diets, exploring, for example, whether these crop varieties have lower risks of diabetes, which runs high among Native Americans.  3) Given obesity rates among children and the lax nutritional standards in our public schools, restaurateur and writer, Alice Waters, has argued that lunch should be made a subject, alongside physical education.  Student teachers from the Ed School could develop a short curriculum on lunch nutrition to stir the pot in area schools.

“Climate Change Today”: No matter who the next U.S. president is, environmental policy will change because both Barack Obama and John McCain accept the evidence that the earth’s climate is changing because of rising levels of greenhouse gas emissions.  Although the U.N. Intergovernmental Panel on Climate Change has completed its work, new data will continue to emerge about global warming.  Gabriel Filippelli, professor of Earth Sciences, will be invited to review the latest data on the causes and consequences of our warming planet.

October

“Sustainable Energy: From Biofuels to Biotown”: Indiana is central to the debate over ethanol-based fuels derived from grains or plant waste.  Biofuels are ticketed for large federal subsidies in the coming years, with Indiana farmers likely to benefit from rising grain prices.  Concerns have been raised, however, about the carbon footprint of grain-based biofuels, and a new push is on for a second generation of biofuels processed from plant waste.  Add to this debate efforts by the town of Reynolds, IN to become the first carbon-neutral town in the nation, and Indiana sits at the center of alternative energy debates.  As the state with the highest per capita emissions of carbon dioxide, we all need to become more conversant with the options before us.  A series of events will: 1) invite Sen. Richard Lugar to share the stage with scientists concerned with this new energy policy direction, 2) offer a panel of engineers, scientists and business leaders (or better, student experts from each of these areas) to discuss prospects for second-generation biofuel technology from plant waste, and 3) invite a citizen panel from Reynolds, IN to discuss their Biotown initiative.

“Consuming Health”: Less than a year into the next president’s first term, the topic of health care reform will be hot.  Among the reform proposals is John McCain’s argument for making health care work more like an open market, where consumers buy their insurance and services directly from entrepreneurial providers.  Indiana is a key site in this policy debate, too.  The country’s largest private health insurer, WellPoint, is here, along with the consumer-driven health care pioneer, the Golden Rule Company.  Hospital construction and health care competition are booming.  The pharmaceutical and medical device industries and the Biocrossroads initiative all have a stake in growing the health care market.  But the question remains, can a consumer-driven health care system promote healthy communities, where everyone has adequate access to quality and affordable care?  This event will bring to campus leaders in insurance, health care and health sciences to discuss the benefits and pitfalls of proposed market reforms.  Possible sponsors: the Medical Humanities program, Center for Bioethics and Center for Health and Law.

“Project Trash-Can” Found Art Contest: Found art is made from discarded materials found by the artist.  The remarkable beauty of this craftwork can be seen in the furniture design of Piet Hein Eek (see http://www.nytimes.com/2007/10/07/style/tmagazine/07eek.html).  Students will produce original found artworks, exploring the new meanings that can be drawn from discarded consumer goods and trash.  This contest could start with a trip to the dump in the fall.  The artists would have to complete their projects within time limits and material constraints to demonstrate what “can” be made from “trash.”  This contest will be judged by Herron faculty.  Possible co-sponsor: Indianapolis Museum of Art.

November/December

“Fair Trade Fair”: Fair Trade is a certification program that labels products that meet specific standards for fair wages, good working conditions and environmental sustainability.  The goal is to give consumers information about the full value of the goods they buy, looking beyond the price tag to the kinds of lives they purchase for people in distant communities.  Statistics show that American consumers are much less supportive of Fair Trade than Europeans.  IUPUI would invite purveyors of Fair Trade goods to display and sell their wares in a mid-November holiday mart to raise awareness about Fair Trade standards and products.

“Making Green by Going Green”: Presidential candidates are touting the five million “green” jobs that can be created by investing in alternative energy, energy efficiency and green buildings.  What is missing is the entrepreneurship and capital investment to move these promises forward.  Students with an interest in business, particularly from the Kelley School, will research and write business plans to make these dreams realities.  Projects judged by Kelly School faculty or local business leaders on viability, creativity and fundability.  A special competition would focus on campus initiatives to save IUPUI green by going green.

“Consumption Is...” Exhibitions: Twice during the 2009-2010 academic year, there will be exhibits in University Library or the Campus Center of student work, in the form of original art, poster-boards, slideshows, video shorts, music, etc., that fill in the blank: “Consumption Is...”  Consumption is “cool” or “freedom” or “waste,” etc.  Students may use their adjective or noun to celebrate or criticize consumption, using imagery, irony, history or whatever devices best make their point about the place of consumption in our lives.  The only requirement of exhibits is that they provoke reflection, engagement and response.

Spring Semester 2010

January

“Religious Responses to Climate Change: How Can We Be Responsible?”: This event would be a half-day symposium showcasing the religious diversity of Central Indiana, while encouraging participants to partner on a common threat.  This event would focus on two issues.  First, given the scope and unpredictable harms of climate change, it is difficult knowing what our individual responsibilities are.  Religious traditions have much to teach about such broader responsibilities, and panelists will draw on their traditions to help discern the extent of our responsibilities for climate change.  Second, it is difficult to meet these broader responsibilities, partly because it requires radical change in one’s habits and cultural support throughout the community.  Again religious practices can help in teaching moral virtues and communal cooperation.  Speakers would focus on specific practices to offer practical ways to address the personal and communal nature of the climate change challenge.  Possible sponsor: Religious Studies Student Association.

“Is Global Warming Today’s Greatest Moral Threat?”: Environmental activists often cite global warming as “the” moral threat of the 21st-century.  These words echo against W.E.B. DuBois’ famous declaration in 1903 that “The problem of the Twentieth Century is the problem of the color line.”  What other problems may fall by the wayside if efforts to respond to global warming take precedent?  For example, if proposed carbon taxes on fossil fuel emissions take effect, how will poor communities, independent truckers and small farmers be affected?  How can the burdens and benefits of building new communities of wealth be fairly shared?  This event brings community leaders to campus to explore how action to mitigate global warming does or does not fit into the activist agenda today.  Possible sponsor: Massarachia Scholars.

February

“Consumption and the Color Line”: Anthropologists and historians have made material culture central to their disciplines, and IUPUI anthropologist, Paul Mullins, has studied the importance of brand name consumer items to the African American community that thrived on the grounds where this university now sits.  A series of events will explore the development and diversity of consumer culture across lines of race and ethnicity.  1) Prof. Mullins will be invited to share his and his students’ archeological findings about consumer preferences and culture among African-Americans in Indianapolis.  2) Another session will study various efforts by African-Americans to set up self-sufficient economies outside the capitalist mainstream, including the proposals of Cleo Blackburn, past president of Flanner House in Indianapolis, and the practices of the Nation of Islam.  3) In 20th-century America, a select few brands and purchases marked one’s arrival in the mainstream.  More recently the phenomenon of “niche marketing” has created many small subcultures, often characterized by styles of dress and products.  This development promotes diversity, though at a price.  This panel will consider the effects of niche marketing for Latino and other immigrant communities who are able to preserve their ties to native cultures through ethnic grocery stores, television stations, etc.  The issue here is no longer whether to get “in” to consumer culture or to “opt” out, and this session will the complexities of consuming across the various color lines in our country today.

“You Look Fabulous” Fashion Show: The ubiquitous term “fabulous”—usually with a “darling” after it—has a surprising origin in the word “fable.”  Fables are imaginary tales with simple morals, often conveyed through the characteristic features of representative animals—the cunning fox, the vile snake, the innocent chick, the slinky vixen.  Colloquially we attribute similar animal characteristics to men and women who attract or repel us.  This fashion show exploits the representational power of clothing and gesture to explore how fashion shapes and expresses identity and why we should be attracted to or repelled by specific consumer visions.  The winner of this fashion show is “best dressed,” though not in terms of the sexiest or most innovative clothing.  The winner is “best dressed” in communicating some essential message about consumer style, practice or culture—positive or negative, local or international—that can be worn on the body and narrated in accompanying words.  This event will brighten up a gloomy winter night.  Hosted by Student Life, and student organizations could sponsor a table.

“Conducting Scholarship, Consuming Information”: There is often a gap—sometimes a gulf—between the research expectations of IUPUI faculty and students.  In the internet age of digital information and instant searches, the traditional markers of authoritative research—peer review and citations—are being displaced by blogs, wikis and “Send this to a friend” news.  Librarians and faculty tend to understand the downsides of this shift away from traditional scholarship.  But what are the benefits?  This panel will feature students instructing their instructors about the culture, techniques and possibilities of these new media for consuming information.  Sponsored by University Library and the Communications Department.

March

“Trading Places: Bridging the U.S.-China Divide”: Perhaps no country will be more important to our future as a nation than China.  As the U.S. and China grow more economically intertwined, there remain sharp political, strategic and cultural differences between our societies.  We cannot leave this relationship at the level of trading goods (mostly from China to the U.S.) and trading barbs (mostly from the U.S. to China).  The challenge is to trade places by putting ourselves in the other side’s shoes.  From the Chinese perspective, that would mean Americans understanding the drive to work and earn after decades of economic stagnation, despite working conditions and wages far below American standards.  From the U.S. perspective, it would mean seeking ways to foster improved economic welfare and political freedoms in China.

“Prizing or Pricing Nature”: Economists have argued and policy-makers have agreed that one way to protect natural resources and the environment is to put a price tag on the pollution we generate and the habitats and animals we wish to preserve.  The belief is that, once the “external” costs of environmental harm are priced into the use of fossil fuels and public lands, consumers will make prudent decisions in favor of resource conversation and species protection.  Critics respond that putting a price tag on nature prevents us from appreciating the world’s intrinsic value.  This debate among faculty from the natural sciences, economics and public affairs will discuss the best means of valuing and preserving the natural world.

April

“Recycling and Beyond”: Everyone knows we should recycle, though relatively few do it.  Even fewer know that recycling is the last, and least helpful, of the triad: reduce, reuse, recycle.  In Indianapolis participation in the recycling program rates a dismal 10%.  How can this city and community use the prods of policy—“pay-as-you-throw” incentives, mandatory recycling—to move beyond this minimal recycling to effective strategies of waste reduction and new recycling enterprises?  1) Students from SPEA, the Law School and Political Science will research and draft model legislation to move recycling to the next level in Indianapolis.  2) Moving “beyond” recycling requires finding new uses for recycled materials.  The nonprofit program, Virtual Scavengers, takes discarded computers and restores and sells them at low cost to the Indianapolis Public Schools.  Developing other nonprofit or business ventures to build jobs and services off of the local waste will be another contest.  3) Finally a panel of students and community members will share simple everyday tips on how they have learned to reduce, reuse and recycle.

“Racing into the Future”: Although high-revving racecars may seem an unlikely subject for this theme, racing is central to the wealth of this community, and the skilled crafts of design and engineering are key elements in any durable future we will build.  Heading into May: 1) Tony George, CEO of the Indianapolis Motor Speedway, will be invited to present the Speedway’s fit in our local economy and environment, and 2) students will exhibit the joys of design for the uninitiated or propose new designs that balance high performance, efficiency and conservation.

“Consumption Is...” Exhibitions: Final round of exhibitions (see above under December).

“Deep Economy, Indiana Style”: The culminating event of the Common Theme project will be a juried competition of museum-quality exhibits of ways to “deepen” the Indiana local economy.  For McKibben, a deep economy is variegated and sustainable.  It draws people together around common priorities and shared enjoyments, not uniformly, but in clusters of commitment to the types of goods that build up the wealth of communities.  In the rush of our lives, it is difficult to identify projects and initiatives that fit one’s commitments and advance the priorities one would support if one knew how.  These exhibits will map out the terrain of opportunities for building the wealth of communities and an economy that does more with less—e.g., redesigning the urban landscape (public transportation, efficient buildings, sustainable lawns), reconnecting to farming (CSAs, new animal husbandry practices, diversification of crops), or pioneering new industries (second-generation biofuels, life sciences, alternative energy technologies and transportation).  IUPUI students will have a richer knowledge of the opportunities than this preliminary list.

Principles of Undergraduate Learning and the RISE Initiative


The proposed theme and calendar of events serve the IUPUI Principles of Undergraduate Learning very well.  The task of consuming well for the wealth of communities has the currency and controversy to challenge students to think critically about their lives, society and world.  In addition, given the speed of changes and the incompleteness of the data, we have to use our best quantitative skills to track developments and our best communication skills to reason about the likely problems and necessary changes.  Because the theme is inherently interdisciplinary, it calls for intellectual depth, breadth and adaptiveness.  At the same time, each of the proposed events relies on the specialized skills of students and faculty to integrate and apply the knowledge from their disciplines.  Even if the challenges of rethinking the growth economy are not the only moral challenges of the day, we need to treat consumption as a realm of values and ethics, as we have tended not to do.  Finally understanding the place of consumption in our society and culture, past and present, here and abroad, is an engaging way for students to broaden their horizons and take responsibility for their actions and views as informed citizens.


Asking students to use their full range of skills to imagine new forms of consuming well for the wealth of communities will be a great springboard for the RISE program.  The calendar of events lists many opportunities for undergraduate research, international study, service learning and experiential learning.  Events with student panelists, model legislation, business plans, etc., require students to become experts first.  Specific schools or professors could adopt one of these events or competitions into their curriculum or syllabus.  For example, Kelly School of Business students could be asked to gear their major fall projects to “green” business models.  There could be Themed Learning Communities that study the history and diversity of consumer culture in Central Indiana or report on unique local economies.  These students’ work would be displayed in the Campus Center or published in an edition of The Sagamore.  Service learning projects would send students out into local nonprofits and advocacy organizations that support alternative modes of consumption, e.g., Virtual Scavengers, Keep Indianapolis Beautiful, Nature’s Harvest, or the office of local architect Bill Brown, a national expert on green buildings.  The kind of experiential learning offered in Paul Mullins’ digs into local archeology could be complemented by ethnographic studies of micro-economies in the region today.  The proposed events around “A Healthy Diversity,” sponsoring ethnic cook offs and studying improved nutrition in school lunches combine civic engagement with academic study, in the best sense of service learning.  Asking students from the Religious Studies Student Association to identify and invite area religious leaders to address the theological and practical implications of climate change would encourage them to do the work of a community scholar.  This theme is a natural for international study, too.  Every encounter with new cultures includes discovery of different styles, tastes and manners of consumption.  These differences are so pronounced because we are accustomed to our own everyday modes of consumption.  IUPUI students on study abroad programs could explore these diverse cultures of consumption, or they could document regional problems in local economies or investigate innovative solutions that might be applied here at home.


Consuming well for the wealth of communities is a theme that is universal enough and fruitful enough to make each member of the IUPUI community a contributor to this campus conversation.  A theme that explores local economies and the wealth of communities will further IUPUI’s connections to the region, while offering leadership in charting new paths ahead.

Partial List of Resources

The web has many resources related to this theme.  I offer a selective listing here.  If the theme is chosen, then it would be useful to have one or more students conduct web-based research to find internet sites related to all of the events outlined above.

Local Economies:

http://www.billmckibben.com/local-economies.html
Business Alliance for Local Living Economies
Organic Farms, CSAs and Farmers Markets:

http://www.localharvest.org/
http://www.naturesharvestorganics.com/
The Buy Fresh, Buy Local Campaign
Public School Lunch:

http://www.edibleschoolyard.org/homepage.html
Climate Change:

U.N. Intergovernmental Panel on Climate Change
Climate Policy:

“The Real Climate Debate: To Cap or to Tax?”

Cap and Trade, U.S. EPA
Carbon Taxes
Environmental Projections:

2008 OECD Environmental Outlook
Environmental Justice:

http://www.ejrc.cau.edu/
Biofuels:

“How Biofuels Could Starve the Poor”
National Renewable Energy Laboratory
Biomass Program, U.S. Dept. of Energy
Alternative Fuels and Advanced Vehicles Data Center, U.S. Dept. of Energy
Biotown, USA:

http://www.in.gov/biotownusa/
Found Art:

http://www.nytimes.com/2007/10/07/style/tmagazine/07eek.html
Consumer Art:

http://callmetom.net/mirror/runningthenumbers/runningthenumbers.html
Consumer Trends:

How People Spend Their Money
Eight Consumer Trends for 2008
Recycling:

Recycling Basics, U.S. EPA
E-Cycling, U.S. EPA
Keep Indianapolis Beautiful
Fair Trade:

http://www.fairtrade.net/
Consumer-Driven Health Care:

2008 Survey of Health Care Consumers
Green Jobs:

http://www.greenjobs.com/public/index.aspx
